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DREAM TO OWN A HOME FOR MALAYSIA’S MILLENNIALS IS STILL ALIVE
However, affordability challenges can derail this

The dream of owning a home for many Malaysian Millennials are well and truly alive
but the stumbling ‘brick’ to these hopes and dreams are the affordability challenges
which includes slow salary growth and rising property prices, according to HSBC’s first
Beyond the Bricks study which represents the views of more than 9,000 people in nine
countries around the world.
Millennials are defined as people born between the year 1981 and 1998. The study
found that 35% own their own homes while those who intend to buy a home in the next
five years are part of the 94% group who don’t own homes. Looking at the 71% of
millennials who don’t own a home but requiring higher salaries before they can own
their own, the combination of slow salary growth and rising property prices makes it a
significant challenge for them to achieve their goal in that five-year period.
Average property prices in Malaysia increased by 3.2% in 2016 while real wages in
2017 are only expected to increase by only 3.9% hence, a disconnect between salary
growth and rising property prices.
“This study demonstrates a fact that a large portion of the millennials intend to buy a
home for the next five years but the combination of slow salary growth, rising property
prices and not saving enough for a deposit presents a massive hurdle for them to buy
homes. Their next option would be to defer their dream to own a home until they have
enough cash as it is a big commitment to own a home,” said Lim Eng Seong, Head of
Retail Banking and Wealth Management, HSBC Malaysia.
The study also indicated that many millennials do not have proper financial planning for
a home purchase where only 16% have set a precise budget. The 64% group sets an
approximate budget while the 20% group has no overall budget in mind.
In view of the lack of cash to afford a home, many millennials are willing to make quite
a number of sacrifices - a total of 62% would consider spending less on leisure and
going out, 41% would be prepared to buy a smaller than ideal place, 23% would
consider buying with a family member and the same percentage would be prepared to
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rent out one of their rooms to help with costs. Even 14% would be prepared to delay
having children while 10% would move in with a relative to save for a deposit.
The well-known ‘Bank of Mum and Dad’ or financial support from parents can make a
difference when saving for a home and 29% have used ‘Bank of Mum and Dad’ as a
source of funding. Additionally, 23% of millennials moved back with their parents to
save for a deposit.
However, the millennials are not the only generation finding the cost of buying homes
higher than expected. Sixty three percent of all non-owners intending to buy in the next
two years have only an approximate budget in mind and two percent have no budget in
mind!
Overspending is also caused by not budgeting for the additional costs of home
ownership beyond the property purchase price. The common reasons for overspending
are renovation (93%), legal fees (47%) and buying furniture (43%). To cope with
unexpected costs, 67% of new home buyers withdrew money from their savings, 56%
cut back on their spending, 30% took out a new or larger mortgage, 25% borrowed
money from family and eight percent borrowed from friends.
HSBC’s research identified four actions that millennials can take to help make their
home ownership dream a reality:
1.
Plan early and don’t underestimate the deposit:
Start planning early to make home ownership a reality sooner. Include saving for the
deposit, usually the first payment you will need to make. Find a competitive mortgage
to help make borrowing the rest more affordable.
2.
Budget beyond the purchase price:
Think about the extra things that will make the house you buy the home you want to live
in, and make sure to include them in your home purchase budget.
3.
Consider what sacrifices you can make:
Consider cutting back on your day-to-day spending. Think outside the box about what
could help you to buy a home, such as buying with a family member or friend.
4.
Get a full view of your finances:
Think of your mortgage as part of your long-term financial plan, not as a one-off
transaction. Different types of home loan suit different needs and situations. Seek
professional financial advice if you need help to make the right choice.
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About HSBC in Malaysia
HSBC Bank Malaysia Berhad was locally incorporated in 1984 and is a wholly-owned subsidiary of The
Hongkong and Shanghai Banking Corporation Limited (a company under the HSBC Group). In 2007,
HSBC Bank Malaysia was the first locally incorporated foreign bank to be awarded an Islamic banking
subsidiary licence in Malaysia, and HSBC Amanah Malaysia Berhad, a full-fledged Islamic bank wholly
owned by HSBC Bank Malaysia, commenced operations in August 2008. HSBC in Malaysia has a
network of 68 branches nationwide, of which 26 are HSBC Amanah Malaysia Berhad branches. HSBC
Amanah Malaysia Berhad also has offsite ATMs established in 25 locations nationwide. In 2006, HSBC
was the first foreign bank to be awarded a Takaful (Islamic insurance) license in Malaysia. HSBC
Amanah Takaful (Malaysia) Sdn Bhd, a joint venture between HSBC Insurance (Asia Pacific) Holdings
Limited (49% shareholding), Jerneh Asia Berhad (31% shareholding) and Employees Provident Fund
Board of Malaysia (20% shareholding) commenced operations in August 2006.
The Hongkong and Shanghai Banking Corporation Limited
The Hongkong and Shanghai Banking Corporation Limited is the founding member of the HSBC
Group, which serves more than 37 million customers through four global businesses: Retail Banking
and Wealth Management, Commercial Banking, Global Banking and Markets, and Global Private
Banking. The Group serves customers worldwide from around 4,000 offices in 70 countries and
territories in Europe, Asia, North and Latin America, and the Middle East and North Africa. With assets
of US$2,375bn at 31 December 2016, HSBC is one of the world’s largest banking and financial
services organisations.

